Title: Adapting recruitment strategies for community-based project during COVID-19 pandemic

Authors and Affiliations: Malesa Pereira, MPH, Donna Williams, DrPH, Ed Trapido, ScD 
Introduction: The rapid spread of coronavirus triggered the stay at home orders for Louisiana in March 2020. Community-based projects were significantly affected by stay at home orders as the pandemic hindered implementation of community-based projects. Methods: Cancer Reporting In St. John Parish (CRISP) project was conducted by LSUHSC SPH between 1/2020 to 1/2021. We expected to approach all 1,821 households through door-to-door surveying in the 2.5 km survey area around the Denka Facility. Door-to-door surveying of residents began at the end of January 2020. A week prior to surveying, field workers distributed flyers and posters to businesses, community resource centers (i.e. libraries), and faith organizations. Door-to-door surveying was halted due to COVID-19 pandemic in March 2020. A multi-pronged approach was used to contact residents in the survey area as an alternative until door-to-door surveying could be resumed. The following recruitment strategies were implemented: 1) mailing out project flyers to all households within the survey area, 2) purchasing a phone registry, 3) advertising in the local newspapers and through social media (Facebook), 4) mailed out flyer packets to businesses and fait organizations, 5) interacted with residents through community organizations such as Concerned Citizens of St. John Parish, and 6) for residents who completed surveys, we gave them our project information to distribute to other neighbors who have not participated in the survey yet. Results: Out of the 1,821 households, we were able to get discuss the survey participation with 293 households (16.09%), in which 179 households (9.83%) agreed to survey participation while 114 households (6.26%) declined to participate. 
Conclusion: The COVID-19 pandemic has brought a lot of unforeseen challenges in community research. By using a multi-pronged recruitment strategy, we were able to continue surveying and engaging residents during the stay-at-home orders even though our physical presence was absent in the community.


